
 

Marketing and Engagement Officer 
Position Information  

Company Crosby Scholars Community Partnership 

Working Title Marke7ng and Engagement Officer 

Job Category Administra7ve/Professional

Posi6on Type Staff & Administra7ve; Exempt

Hours Worked Per Week Full Time (37.5 hours a week)

Work Schedule and Hours Monday-Friday, some evenings and weekends required

Salary Range Commensurate with experience and qualifica7ons.

Crosby Scholars Community 
Partnership 

For 29 years, the Crosby Scholars Community Partnership (Crosby 
Scholars) has helped students in public middle and high schools in 
Forsyth County prepare academically, personally, and financially for 
college.  

Crosby Scholars serves 11,000 students annually and seeks to ensure 
each achieves their educa7onal goals by providing admissions, 
financial aid, career and college explora7on, advising, college campus 
visits, community service opportuni7es, cultural experiences, and over 
$980,000 annually in scholarships and Last Dollar Grants for college 
tui7on.   

Crosby Scholars seeks to establish inclusive and equitable prac7ces for 
all its members and draws on their varied strengths and perspec7ves. 



Job Summary

Repor7ng to the Director of Development, the Marke7ng and 
Engagement Officer is responsible for managing all marke7ng and 
public rela7ons, as well as community engagement, for Crosby 
Scholars Community Partnership. Responsibili7es include: 

• Connect with all Crosby Scholars teams to iden7fy marke7ng 
needs, including crea7on of annual content calendar. 

• Coordinate, promote and successfully implement the Senior 
Honors Gala and Crosby Scholars student involvement in the 
Wyndham Championship and the Winston-Salem Jaycees 
Holiday Parade. 

• Support the Development and Special Events Coordinator in 
annual fundraising events – Crosby Scholars Invita7onal and 
Birdies and Brunch – as well as annual online fundraising 
events. 

• In partnership with the Grants Writer, assist with the 
development of press releases and distribute all releases, 
announcements and news to the media and funders. 

• Direct the prepara7on and prin7ng of marke7ng materials, 
including annual reports and other publica7ons to promote 
the Crosby Scholars Program’s mission and services. 

• Maintain consistent branding across all pladorms 
• Design and prepare digital content and email marke7ng 

communica7ons, including quarterly e-newsleeers.  
• Create and manage on-line mailing lists through company 

database 
• Manage online strategies and create the organiza7on’s social 

media content across Facebook, Instagram, Twieer, LinkedIn 
and TikTok.  

• Market sponsorship and volunteer opportuni7es to 
individuals, founda7ons, and corpora7ons. 

• Manage the Marke7ng Commieee. 
• Represent Crosby Scholars through speaking engagements 

and community fairs. 
• Manage the community and Crosby Scholars student 

volunteer programs. 
• Work in conjunc7on with staff to link students to cultural 

events. 
• Monitor and create the organiza7on’s website and make 

appropriate updates, provide regular training to staff.   
• Manage alumni engagement program and plan and 

implement the annual alumni event. 
• Work and help develop community partnerships with Crosby 

Scholars to promote engagement and collabora7on. 
• Track inventory of marke7ng materials and order/reorder as 

needed; assist with annual recruitment strategy and materials.  
• Supervise AmeriCorps VISTA staff member. 
• Assist with general program ac7vi7es and other du7es, as 

needed.



To apply, submit a resume to the aeen7on of Angie Murphrey, Director of Development, at 
amurphrey@crosbyscholars.org. The review of applica7ons will begin immediately and will con7nue 
un7l the posi7on is filled.

Required Bachelor’s Degree 

Qualifica6ons

• Experience successfully implemen7ng a comprehensive 
marke7ng plan for a large nonprofit organiza7on, using a 
mul7-faceted approach. 

• Experience with Canva, Adobe Crea7ve Cloud, Constant 
Contact and social media pladorms.  

• Excellent interpersonal, wrieen, oral communica7on and 
organiza7onal skills. Must have strong verbal communica7on 
skills and must be comfortable speaking to small and large 
groups of students, parents, donors, and volunteers.    

• Experience supervising staff and/or volunteers.   

Preferred Qualifica6ons

• 2+ years of Marke7ng and Communica7ons Employment 
preferred 

• Must be able to mul7task and work well under pressure with a 
team environment.  

• Strong computer literacy. 
• Graphic Design skills preferred. 
• Strong organiza7onal skills. 
• Energe7c, innova7ve and results oriented. 

Desired Knowledge, Skills 
and Abili6es

• Ability to establish and maintain effec7ve working rela7onship 
with others  

• Ability to respond quickly and effec7vely to uncertainty and 
constant changes  

• Ability to respond to strategic and management direc7on and 
solicit feedback to improve performance  

• Ability to embrace and promote a diverse environment  

Working Condi6ons
• Must be able to do light liking and have a valid NC driver’s 

license.  
• A background check and drug screening will be required.


